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The makers of Powerquench are looking for someone to help them 
market this new, healthy, flavoured water. That someone is YOU.

Powerquench is aimed at the 13- to 21-year-old market. The company 
has already decided to run a contest to help launch the drink. They 

will be placing images of the drink all over the province. These 
images contain no words. The images will be placed in easy-to-see 

places, as well as hidden in less obvious locations.

The first person to locate and e-mail the locations of 15 images 
will win a 27-speed mountain bike, plus $100 worth of 

Powerquench. The runner-up will win a MusicPod and coupons 
worth $50 toward the purchase of Powerquench.

LINE MASTER 11-3 n  English 1: Design an Ad Campaign 

Your Task
Prepare a portfolio of the materials 

required to help launch the ad 
campaign for Powerquench.

Options
1.	 Submit the portfolio containing 

all required written and digital 
elements, OR

2.	 Present the portfolio to the 
executives of Powerquench. You, 
your teacher, and a group of 
students will play these roles.

Your portfolio must contain the 

following elements:

•	Letter of introduction to Powerquench exec-
utives introducing yourself and seeking an 
interview.

•	Mock-up of a poster for Powerquench that 
includes an image and key advertising copy 
appropriate to the targeted consumer group.

•	A set of written instructions for the contest 
that could appear on a Web page or in a con-
test flyer available at convenience stores.

•	An e-mail aimed at the targeted consumer 
group to encourage them to visit the contest 
Web page.

1.  Letter

2.  Poster mock-up

3. C ontest instructions

4. E -Mail to consumer group
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The makers of Powerquench are looking for someone to help them 
market this new, healthy, flavoured water. That someone is YOU.

Powerquench is aimed at the 13- to 21-year-old market. The company 
has already decided to run a contest to help launch the drink. They 

will be placing images of the drink all over the province. These 
images contain no words. The images will be placed in easy-to-see 

places, as well as hidden in less obvious locations.

The first person to locate and e-mail the locations of 15 images 
will win a 27-speed mountain bike, plus $100 worth of 

Powerquench. The runner-up will win a MusicPod and coupons 
worth $50 toward the purchase of Powerquench.

LINE MASTER 11-4 n  English 2: Design an Ad Campaign 

Your Task 
Prepare a proposal to present to the 
executives at Powerquench aimed at 
securing the consulting contract for 

your company.

Options
1.	 Present your proposal orally to 

executives of the company (your 
teacher and selected students will 
play these roles), OR

2.	 Write up your proposal and 
supporting materials, including 
a PowerPoint presentation, and 
present all the elements together. 

Your portfolio must contain the 

following elements:

•	Letter of introduction to Powerquench exec-
utives introducing yourself and seeking an 
interview.

•	PowerPoint presentation that includes:

•	Sample poster for Powerquench, 
including graphics and text

•	Label design for Powerquench

•	Contest description and instructions 
for contestants

•	A chart indicating cost breakdown for your 
services.

1.  Letter

2.  PowerPoint presentation

•  sample poster

•  label design

•  contest description and instructions

3. C ost breakdown chart
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The makers of Powerquench are looking for someone to help them 
market this new, healthy, flavoured water. That someone is YOU.

Powerquench is aimed at the 13- to 21-year-old market. The company 
has already decided to run a contest to help launch the drink. They 

will be placing images of the drink all over the province. These 
images contain no words. The images will be placed in easy-to-see 

places, as well as hidden in less obvious locations.

The first person to locate and e-mail the locations of 15 images 
will win a 27-speed mountain bike, plus $100 worth of 

Powerquench. The runner-up will win a MusicPod and coupons 
worth $50 toward the purchase of Powerquench.

LINE MASTER 11-5 n  English 3: Design an Ad Campaign

Your Task 
Design a Web page introducing the 

contest to customers.

Options
1.	 Create the actual Web page online, OR

2.	 Create a hard-copy mock-up of the 
Web page, OR

3.	 Create and present to executives 
of Powerquench a PowerPoint 
presentation of your Web page concept 
(you, your teacher, and selected 
students will play these roles).

Your portfolio must contain the 

following elements: 

•	Letter of introduction to Powerquench 
executives introducing yourself and 
seeking an interview.

•	Actual Web page introducing Power-
quench contest, including contest rules 
and instructions, OR

•	Hard copy of Web page introducing 
Powerquench contest, including con-
test rules and instructions, OR

•	PowerPoint presentation of Web page 
concept, introducing the Powerquench 
contest and including contest rules and 
instructions. 

1.  Letter

2.  Web page (actual or hard copy)

3.  PowerPoint presentation of web page
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You are the manager of a successful band, and you are planning a road trip! 
Before leaving on the trip you will need to do the math—calculate how much the 
trip will cost you (expenses) and how much money you hope to take in (revenue).

LINE MASTER 11-6 n  MATH 1: BAND oN THE Go!

Name of Band:

Style of Music:

Here is a list of things you will need to calculate:

•	fuel costs

•	accommodation and food

•	ticket sales

•	sale of merchandise

At the end, you will do a summary of your expenses and 
revenue to see how much profit you hope to make. 

Part 1: Decide on your concert locations 
Choose the locations for your concerts. Remember that your goal is to make 
money on this trip. Here are some tips:

•	 Select two towns in Canada.

•	 Select towns and cities that are not too far apart. 

•	 Use a road map or www.mapquest.com to calculate the distances. 

1.	 Enter your locations here:

Home town

Location 1

Location 2

2.	 Enter the distances to and from each location here: 

From To Distance (km)

Home town Location 1

Location 1 Location 2

Location 2 Home town
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Part 2: Calculate your gas costs

Your vehicle has a fuel efficiency of 0.145 L/km. Now you need to 
figure out how much it will cost you in gas to drive to your concert 

locations and back home again. 

1. 	Complete this table to help you estimate your gas costs. 

a)	 Enter the locations and distances you found in Part 1.

b)	Calculate the gas costs for each portion of the trip using 
the fuel efficiency given.

PAgE 2

LINE MASTER 11-6 n  MATH 1: BAND oN THE Go!

A B

From To Distance Gas price

Gas cost

Vehicle fuel efficiency x A x B

Home town Location 1 104.9 ¢/L

Location 1 Location 2 104.9 ¢/L

Location 2 Home town 104.9 ¢/L

Total gas cost:
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Your band is on tour for three days. Each night you will sleep in 
a hotel. You will also need to eat three meals each day.

Each day, your band will spend…

$210 on hotel rooms
$84 on food

1. 	Complete the table below, using the prices above to help you estimate the cost for 
accommodation and food.

Day of tour Location Expense type Cost

1 accommodation

1 food

2 accommodation

2 food

3 accommodation

3 food

Total accommodation and food cost:

Part 3: Calculate your accommodation and food costs

PAgE 3

LINE MASTER 11-6 n  MATH 1: BAND oN THE Go!



Copyright © 2008 Emond Montgomery Publications Limited. This page may be reproduced for classroom use.

Part 4: Estimate your ticket sales 

Your band has become popular.  
You sell out concerts everywhere you go. 

1. 	Calculate the ticket revenue by multiplying the ticket price 
by the number of tickets sold. Assume that you will sell out 
all your performances. 

LINE MASTER 11-6 n  MATH 1: BAND oN THE Go!

Concert Ticket price Number of tickets sold Ticket revenue (CAD)

Location 1 $25 150

Location 2 $30 300

Totals:

Part 5: Summary

1. 	What was your total revenue on this tour (the total amount of money you took in)?

2. 	What were your total expenses on this tour (the total amount of money you paid out)?

3. 	At the end of the tour, do you predict that your band will make a profit or  
lose money? Explain your answer.

4. 	Give TWO suggestions for how you could make more money on this tour.

a) 

b) 

PAgE 4
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You are the manager of a successful band, and you are planning a road trip! 
Before leaving on the trip you will need to do the math—calculate how much the 
trip will cost you (expenses) and how much money you hope to take in (revenue).

LINE MASTER 11-7 n  MATH 2: BAND oN THE Go!

Name of Band:

Style of Music:

Here is a list of things you will need to calculate:

•	fuel costs

•	accommodation and food

•	ticket sales

•	sale of merchandise

At the end, you will do a summary of your expenses and 
revenue to see how much profit you hope to make. 

Part 1: Decide on your concert locations 
Choose the locations for your concerts. Remember that your goal is to make 
money on this trip. Here are some tips:

•	 Select one town in Canada and one in the United States.

•	 Select towns and cities that are not too far apart. 

•	 Use a road map or www.mapquest.com to calculate the distances. 

1.	 Enter your locations here:

Home town

Location 1	 Canada 	 USA

Location 2	 Canada 	 USA

2.	 Enter the distances to and from each location here: 

From To Distance (km )

Home town Location 1

Location 1 Location 2

Location 2 Home town
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Part 2: Choose your vehicle

You will choose your vehicle based on the amount of space you need to carry your gear.

1.	 Estimate the space your gear will take up by calculating the volume of each piece in 
cubic centimetres (m3).

LINE MASTER 11-7 n  MATH 2: BAND oN THE Go!
PAgE 2

A B

Number  
of items Cargo item

Volume for one 
item (m3)

Volume for all 
items (m3)

(A x B)

2 Guitar amplifiers 0.068

2 Guitars in box cases 0.064

1 Keyboard amplifier 0.132

1 Keyboard in a box case 0.155

2 P.A. speakers 0.900

2 Boxes containing cables and microphones 0.012

1 Mixing board 0.034

1 Bag containing speaker and microphone stands 0.030

Total cargo volume:

2. 	You have three vans that you can choose from. 

a)	 Choose a van that has enough room for your gear, and some extra for the 
band members’ personal items and a box of merchandise (CDs, posters, and 
T-shirts) that you will sell. 

b)	When making your decision, think about the amount of gasoline the vehicle 
will use. The vans all have enough seats for the band members.

Vehicle

Fuel 
efficiency 

(L/km)

Cargo 
volume 

(m3)

The Beast 0.235 4.3

MiracleVan 0.145 3.2

MicroMover Hybrid 0.124 2.5

Vehicle chosen:

Explain your choice:



Copyright © 2008 Emond Montgomery Publications Limited. This page may be reproduced for classroom use.

Part 3: Calculate your gas costs

PAgE 3

LINE MASTER 11-7 n  MATH 2: BAND oN THE Go!

Fuel efficiency of the vehicle you have chosen:  L/km

Now you need to figure out how much it will cost you in gas to 
drive to your concert locations and back home again. 

1. 	Complete this table to help you estimate your gas costs. 

a) 	Enter the locations and distances you found in Part 1.

b) 	Calculate the gas costs for each portion of the trip using the 
fuel efficiency of the vehicle you chose in Part 2, and the 
formula given.

A B

From To Distance Gas price

Gas cost

Vehicle fuel efficiency x A x B

Home town Location 1 104.9 ¢/L

Location 1 Location 2 104.9 ¢/L

Location 2 Home town 104.9 ¢/L

Total gas cost:
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Your band is on tour for four days. Each night you will sleep in a 
hotel. You will also need to eat three meals each day.

Hotel room	 $105.00 per room
Breakfast	 $4.00 per person
Lunch	 $7.00 per person
Dinner	 $10.00 per person

Part 4: Calculate your accommodation and food costs

LINE MASTER 11-7 n  MATH 2: BAND oN THE Go!
PAgE 4

Day of tour Location Expense type Cost for four band members

1 accommodation

1 food

2 accommodation

2 food

3 accommodation

3 food

4 accommodation

4 food

Total accommodation and food cost:

1. 	Complete this table, using the prices above to help you estimate the 
cost for accommodation and food. There are three musicians and a 
manager in your band. You will need two hotel rooms each night. 
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Part 5: Estimate your ticket sales 

Your band has become popular. You sell out concerts everywhere you go. 

1. 	Calculate how much your ticket price will be in the United States. Because 
your band is not as well known there, you expect a smaller audience. You 
will charge $20 USD for your tickets there. Convert this to Canadian dollars 
(CAD) using an exchange rate of 1 USD = 1.05 CAD.

PAgE 5

LINE MASTER 11-7 n  MATH 2: BAND oN THE Go!

Ticket price (CAD) Seats in the audience 

Small town $20 150

Large town $25 300

Big city (1 million +) $30 500

US city 150

2.	 Complete this table using the information from the table above. Assume 
that you will sell out all your performances. Calculate the ticket revenue 
by multiplying the ticket price by the number of tickets sold. 

Concert Ticket price Number of tickets sold Ticket revenue (CAD)

Location 1

Location 2

Totals:

3. 	The band has to pay a concert fee to the venues that hold their concerts. Use 
the total ticket revenue found in the previous step to calculate the concert fee, 
and calculate how much profit from ticket sales the band gets to keep.

a) 	Concert fee (20% of total ticket revenue): 

b) 	Profit from ticket sales after concert fee is paid: 
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Part 6: Calculate your sales of merchandise

LINE MASTER 11-7 n  MATH 2: BAND oN THE Go!
PAgE 6

Total number of tickets sold: 

Your band will sell merchandise at each performance with the band’s logo on it.

1. 	Write in the total number of tickets sold that you calculated in Part 5.

2. 	Calculate your profit on each type of merchandise by subtracting the cost 
from the selling price.

Merchandise Description
Cost to you 

(for one item)
Selling price 

(for one item)
Your profit 

(on one item)

Live CD A live recording of the band 
playing to a packed audience

$8.50 $20.00

Studio CD Your band’s first professionally 
recorded CD

$12.75 $20.00

Poster A glossy poster of the band 
members playing at a concert

$7.50 $15.00

T-shirt Your band’s logo on the front 
and a list of all your tour 
locations on the back

$14.00 $25.00

3. 	Calculate your total profit from merchandise sales. An estimate of the 
number of each item that will be sold has been given in the table.

a) 	Write in the profits you calculated in the table above.

b) 	Calculate the total profit for each type of merchandise by multiplying 
the number of items sold by the profit on each item.

A B

Merchandise
Number  

of items sold
Your profit on  

one item

Total profit 

(A x B)

Live CD 110

Studio CD 165

Poster 55

T-shirt 110

Total profit from all merchandise:


